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Times have changed.Times have changed.
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Refillable bottles were     
used many times.

A small 
“refundable 
deposit”
ensured 
their return. 

They were 
washed, 
refilled, and 
resold. 
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In 1930 the oneIn 1930 the one--way, throwaway can way, throwaway can 
was introducedwas introduced
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Scenes like this (minus the non-carbonated beverage bottles) 
prompted activists and legislators to pass container deposit 
laws.
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The U.S. The U.S. beverage beverage 
packagingpackaging market market 
continues to change.continues to change.
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Today one-way, no-return cans and 
bottles are the norm in America. 

Plastic is increasing as a percent of rigid 
beverage container market share (35% in 
2005.)

The vast majority (about 75%) of non-
carbonated rigid beverage containers are 
plastic.

Fewer than 1 in 5Fewer than 1 in 5 non-carbonated plastic 
beverage bottles are recycled.
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What a difference a deposit makes!What a difference a deposit makes!
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Source: “2002 National Post-Consumer Plastics Recycling Report.” R.W. Beck, Inc. for the American Plastics 
Council.  1994 – 2004.
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The beverage market has changed in other The beverage market has changed in other 
ways.  Nonways.  Non--carbonated beverages, that did carbonated beverages, that did 
not exist in the 1970not exist in the 1970’’s and early 1980s and early 1980’’s s 
when most bottle bills were enacted, are when most bottle bills were enacted, are 
growing in both volume and units sold. growing in both volume and units sold. 
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WaterWater

Water Water 

EverywhereEverywhere
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The Changing Beverage MarketThe Changing Beverage Market
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Plastic Bottled Water Sales in ConnecticutPlastic Bottled Water Sales in Connecticut
(Bottles under 1 gallon)(Bottles under 1 gallon)
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Source:  Data compiled by CRI using “Beverage Packaging in the US,” Beverage Marketing 
Corporation, 2006; Beverage World, June 2003 and May 2006; and U.S. Census Bureau.
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NonNon--Carbonated Beverage Sales in CT, Carbonated Beverage Sales in CT, 
20052005

(Containers 1 gallon and under)(Containers 1 gallon and under)

697697Total NonTotal Non--CarbsCarbs

1919Energy DrinksEnergy Drinks

5656Ready to Drink TeaReady to Drink Tea

136136Fruit BeveragesFruit Beverages

3939Sports DrinksSports Drinks
447447Bottled WaterBottled Water

Source:  Data compiled by CRI using “Beverage Packaging in the US,” Beverage 
Marketing Corporation, 2006; Beverage World, June 2003 and May 2006; and U.S. 
Census Bureau.
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NonNon--Carbonated Beverage Containers as a % Carbonated Beverage Containers as a % 
of all Beverage Containers Sold in of all Beverage Containers Sold in 

ConnecticutConnecticut
in 2005in 2005
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29%

All other Beverages
Non-Carbs

Source:  Data compiled by CRI using “Beverage Packaging in the US,” Beverage Marketing 
Corporation, 2006; Beverage World, June 2003 and May 2006; and U.S. Census Bureau.
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Booming U.S. Beverage Container Sales 
Plummeting Recycling Rates 
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Voluntary Systems are Inadequate
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1971: 100%
(=5¢)

1979: 56%
(=2.8¢)

1987: 36%
(=1.8¢) 1995: 27%

(=1.3¢) 2005: 21% (=1.0¢)
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Declining Value of a Nickel
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Source: Table ES-1, “Understanding Beverage Container Recycling: A Value Chain Assessment Prepared for the 
Multi-Stakeholder  Recovery Project ,” Businesses and Environmentalists Allied for Recycling (BEAR), 2002.
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Curbside Recycling has not Curbed Curbside Recycling has not Curbed 
Beverage Container Coastal DebrisBeverage Container Coastal Debris
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Beverage Bottle & Can Debris Collected during 
Coastal & Waterway Cleanups in U.S.
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Source:  CRI calculations based on data from the International Coastal Cleanups 1996, 2998, 2000 & 2004.
Note:  2004 data for states that collected more than 5,000 total items CA, CT, FL, GA, HI,IL, IN, LA, ME, MD, 
MA, MI, MN,MO, NE, NJ, NY, NC, OH, OR, PA, RI, SC, TX, VA, WA, WI, Guam, PR, VI,
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Beverages in throwaway Beverages in throwaway 
bottles and cans provide a bottles and cans provide a 
thirsty, onthirsty, on--thethe--go societygo society
a moment of refreshmenta moment of refreshment. . .. . .
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. . . an eternity of waste!
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Without a refund value, more and more non-carbonated 
containers will end up as litter in Connecticut!



25Container Recycling Institute  2007
Waste News   November 24, 2003

Financial Incentives Boost Recycling & Reduce Litter
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Visit us on the web at: Visit us on the web at: 
www.containerwww.container--recycling.orgrecycling.org and and www.bottlebill.orgwww.bottlebill.org

Container Recycling Institute             
1776 Massachusetts Ave. NW, Suite 800

Washington, DC 20036
202-263-0999 • FAX: 703.276.9587                                      

Email: container-recycling@container-recycling.org

CRI is a nonprofit research and public education 
organization that studies and promotes alternatives 
for reducing container and packaging waste.


